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TO KNOW SENTALER is to know old-world glamour, 
impeccable craftsmanship and feminine elegance. 

The label’s range of alpaca coats, jackets, capes 
and accessories look like treasures you’d find in your 
grandmother’s boudoir and steal for yourself: equally 
at home on a 1940s fashion icon and, say, a certain 
actress at a Christmas Day church service with her royal 
family-to-be (cut to Meghan Markle wearing Sentaler’s 
wide-collar wrap coat). They are classic staples that any 
woman from 16 to 90 could own. And, according to 
founder and designer Bojana Sentaler, they do. 

Though the label seems suited to a storied history of 
dressing starlets and royalty alike, the brand is actually 
quite new, having only launched in 2009. But, like all 
good things, it took decades to fully develop. The roots 
of Sentaler go back to Bojana’s childhood in Belgrade, 
Serbia, where she first realized her love for fashion and 
sketching her own designs. It’s also where she began 
refining her aesthetic. 

“Growing up in Eastern Europe, my mother embedded 
in me that quality is better than quantity,” she says. 
“We had an appreciation for high fashion and knew to 
buy one good thing, rather than many things.” And in 
true European spirit, she also preferred clean, form-fit-
ting designs. “If you look back to what I liked then, it 

hasn’t changed much,” she says. “I’ve always believed 
less is more – the perfect cut, the perfect quality, the 
perfect silhouette.” 

Despite her affinity for fashion, Bojana decided to go 
to business school in Canada, where she moved with 
her family at age eight. “I’m very mathematically calcu-
lated,” she says. “It was the safer route, and I figured that 
finishing a degree would open up the doors to anything 
I wanted.” So she studied marketing and finance at the 
Schulich School of Business in Toronto, worked for a 
large global beauty corporation, then moved to Dubai 
in 2008 where she worked on media projects. It was an 
interview with Karl Lagerfeld that she credits for finally 
giving her the push she needed to launch her own label. 
“I mentioned that I’d like to have a fashion brand one 
day and he bluntly told me, ‘You either have it or you 
don’t. And if you have it, go for it’,” she says. 

Bojana was confident she had that elusive ‘it,’ and 
was intrigued by outerwear design because she saw a 
gap in the market for coats that were both feminine 
and warm. Her biggest issue? Finding the right mate-
rial. A solution appeared when she came across alpaca 
while working on a media project in Peru. “Peruvians 
are very proud of two things: gastronomy and alpaca 
fibre, which is native to the country,” she says. “At all of 
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Thanks to her business acumen and unshakeable vision,  
Bojana Sentaler continues to draw international attention to the  

Canadian fashion market with her timeless brand of luxe, ladylike outerwear.
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“When I’m designing, I have 
the core values of timelessness, 

elegance and quality. If you look 
at the royals and what they wear, 

it’s all of those things.” 

“We experienced the  
‘Kate Effect’ instantly. 
The coat sold out  
in gull grey, then  
in every colour.”
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Sentaler next saw a massive boom in sales when Meghan 
Markle (now the Duchess of Sussex) wore the wide-collar 
wrap coat in camel for her first official appearance with the 
royal family in December 2017. The former Suits actress was 
already a fan of the brand from her time living in Toronto 
and she owned and had been photographed in several of 
the coats, but this time the entire world was watching when 
she stepped out on Christmas Day. “I knew she owned the 
coat,” says Bojana. “But I didn’t know she would wear it on 
that occasion. She shopped her closet.” The item instantly 
sold out in camel, then again in every other colour.

That two of the world’s most influential style icons chose 
to wear Sentaler is no accident, and it’s something that 
Bojana has long dreamed of and worked towards. “It was 
natural and organic,” she says, that the two royals would 
be the ones to bring her label to international fame. “When 
I’m designing, I have the core values of timelessness, 
elegance and quality. If you look at the royals and what 
they wear, it’s all of those things. Sentaler is the epitome of 
what Kate Middleton and Meghan Markle stand for, so it’s 
the perfect marriage.”

Sentaler now retails in brick-and-mortar shops in Canada 
and the United States and launched in Asia’s Lane Crawford 
in October. The label also continues to ship around the 
world from sentaler.com. Thanks to incredibly loyal custo-
mers, as well as new clients brought on board by the Kate 
and Meghan Effect, the demand for luxe alpaca outerwear 
only continues to grow. Some women even own upwards of 
20 Sentaler coats and purchase each season’s limited-edition 
hue without fail (this fall it’s lilac). In the next five years, 
Bojana wants to expand her product offerings, though she 
won’t say what direction she plans on going. Handbags? 
Lingerie? Eveningwear? Whatever she chooses, she’ll make 
sure every detail perfectly suits the Sentaler essence, which 
has been airtight since day one. 

If you think that Bojana’s journey seems like a fairy tale 
– interviewing Karl Lagerfeld in Dubai, finding the perfect 
material in Peru, dressing royalty – you’re only partly right. 
Because so much of the brand’s upward trajectory is ultima-
tely the result of two things: one woman’s steadfast vision, 
and her capacity for the thankless skills required to grow a 
business. “When I launched Sentaler, I was wearing eight 
different hats,” says Bojana. “I understand how business 
works and operates. A lot of designers lack this education. 
They can create a beautiful collection, but if they don’t 
know how to market and style it, it’s really hard to succeed.” 
That’s what makes the difference between a designer that 
falls into the cracks of history and a powerhouse brand that 
continues to flourish and remain relevant with each passing 
year. If the label continues on its current path, not only will 
young women be pulling Sentaler pieces out of their grand-
mothers’ closets in 30 years, but they’ll also be lining up to 
purchase one of their very own.

my meetings, everybody would ask: Have you tried our food? 
Isn’t it amazing? And have you felt an alpaca product? Isn’t 
it the softest?” Bojana learned that alpaca has microscopic 
air pockets that have thermal insulating features and also 
keep the fabric very lightweight. Intrigued, she spent several 
months living in Peru to 
learn more about the mate-
rial’s quality and grading. 
She also discovered that 
both the fabric and fur are 
cruelty-free, sustainable and 
ecological, with the former 
made from sheered fleece 
and the latter a by-product 
of domesticated alpacas that 
have passed from natural 
causes. She was sold. 

Next came a design process 
that, according to Bojana’s 
description, sounds refreshingly simple – as though each piece 
was already living inside her somewhere. And that’s probably 
because she had an unwavering idea of what she wanted her 
brand to be. “I created seven coats that I personally wanted 
to own,” she says. “I had a duffel coat, a cape, a classic wrap 
coat, a hooded coat… I had another cape that had fur trim at 

the bottom. It was basically everything that I wanted to own 
myself but couldn’t find anywhere.” That first collection was 
tightly edited and perfectly showcased Bojana’s design sensi-
bilities and the clothing she envisioned a Sentaler woman 
would want to wear: ladylike, sophisticated classics that were 

also functional.
Seven years later, it was 

those core values that led to 
the Duchess of Cambridge, 
the one-and-only Kate Midd-
leton, wearing Sentaler’s wrap 
coat with ribbed sleeves on 
her royal tour of Canada in 
September 2016. “We expe-
rienced the ‘Kate Effect’ 
instantly,” says Bojana. “The 
coat sold out in gull grey, 
then in every colour. We 
received demand for basically 

everything on our website and were shipping to every country 
you can think of – New Zealand to Kuwait – from our ecom-
merce platform.” Kate’s support brought international recogni-
tion to the Canadian fashion industry, something that makes 
Bojana incredibly proud. That the coat is still one of the brand’s 
bestsellers – in every colour they carry – is a sizeable bonus.

“When I’m designing,  
I have the core values  
of timelessness, elegance  
and quality. If you look at 
the royals and what they 
wear, it’s all of those things.” 

“We experienced the  
‘Kate Effect’ instantly. 

The coat sold out in gull grey, 
then in every colour.”

L U X E  M A G A Z I N E  •  A U T U M N  2 0 1 8


